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Abstract. The article is devoted to the current issue of 2020 on the impact of the COVID-19 pandemic on the
tourism industry in general, Azerbaijan in particular, and overcoming this crisis, taking into account the main aspects
and goals of sustainable development. The primary purpose of the article is to form recommendations for compliance
with the goals of sustainable development in the tourism industry of Azerbaijan with the levelling of events caused by
the influence of COVID-19. A review of the scientific literature concluded that the issue of tourism marketing in crisis
conditions is always complicated and multifaceted. The development of the tourism sector is a positive change for the
host countries, which helps to solve problems in other areas of the economy. The article presents the dynamics of
development of the tourism industry in recent years in the world, in the group of Middle East countries, which
respectively includes Azerbaijan. The leading quantitative indicators of tourism development in Azerbaijan,
neighbouring countries, and Ukraine were compared. The relevance of this study is that a systematic restart of the
tourism sector after the end of quarantine measures is a necessary condition to take into account all the preferences,
requests, and concerns of citizens who are direct participants in the economic component of tourism. During the
preparation of the material, a marketing survey of Azerbaijani citizens was conducted to study the potential impact of
COVID-19 on the tourism industry. The survey was conducted on April 13-21, 2020, by a team of researchers from
the University of Northampton (UK), the National Institute of Geophysics, Geodesy and Geography at Bulgarian
Academy of Sciences, University of National and World Economy (Bulgaria). The article highlights the main results of
this study, based on which the critical inquiries of Azerbaijani citizens regarding the restart of tourism in the country
were formed. The analytical method of the article analyzes the goals of sustainable development, announced following
the Resolution adopted by the UN General Assembly on September 25, and which become most relevant in the
context of 2020 and are a challenge for moderm society and Azerbaijan in particular. As a result of this study,
recommendations were made to restart the tourism sector in Azerbaijan, given compliance with and implementation
of sustainable development goals. The results of this study can be useful for the governing institutions of Azerbaijan
and other countries in which the tourism industry has developed dynamically and rapidly over the past few years.
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Introduction. The COVID-19 pandemic is one of the most significant and most unpredictable events
of recent years. Virtually everyone will support the idea that the world has not seen such a large-scale
crisis and panic for a long time, and perhaps never before. Every country, economy, and sphere of human
activity has not escaped the events that are unfolding since the beginning of 2020. Thus, for reducing the
spread of the COVID-19 virus, one of the main requirements for citizens of almost all countries was the
restriction of long-distance travel, the ability to leave their home, city, district, region, and country. Of
course, such restrictions have primarily suspended tourism both globally and nationally. The virus is the
same everywhere, and in most cases, the government takes the right measures to suspend
communication between citizens. However, there are still countries that are more affected by the disease
and therefore remain closed to international tourism. Thus, these events pushed us back 20-30 years ago
in the pace of tourist movement at the global level, and this is especially noticeable in countries where the
pace of tourism development has grown significantly in recent years. Recently, Azerbaijan has been the
country that has shown the intensification of the tourism sector. According to the official data of the Institute
of Economics of the National Academy of Sciences of Azerbaijan, in 2018, the tourism sector was named
one of the critical sectors of the economy (Allahverdiyeva, 2017). It combines not only a large number of
tourism enterprises but also the ones indirectly related to tourism industries involved in the process of
providing tourist services. Given this, the situation of sharp restrictions on tourism for Azerbaijan as well
as for other countries has a significant negative impact on different sectors of the economy and the
economy as a whole (Bilan et al., 2019). For meeting the sustainable development goals announced by
the UN General Assembly and to comply with necessary epidemiological measures to reduce the spread
of COVID-19, tourism should be changed and refocused.

Considering the situation from the standpoint of adherence to the goals of sustainable development,
announced following the Resolution adopted by the UN General Assembly on September 25 2015
(Assembly, 2015). On the one hand, one of the goals is to ensure a healthy lifestyle and well-being of
people of all ages. It is, of course, paramount and vital, relevant to all humanity. Still, on the other hand,
the list of goals also includes the promotion of continuous, inclusive and sustainable economic growth, full
and productive employment and decent work for all. Thus, there is an urgent need to find and implement
new forms and means of ensuring the development of tourism, especially for countries where the industry
was key to the economy before the events of 2020 and which involved a significant amount of resources,
including human. The article purpose is to form recommendations for compliance with the goals of
sustainable development in the tourism industry of Azerbaijan with the levelling of events caused by the
influence of COVID-19. There are several tasks in the paper. Firstly, it is the investigation of the tourism
industry state in Azerbaijan in 2020 significantly changed by quarantine measures because of COVID-19.
Then, it is the search of alternatives to stabilize and restart tourism in Azerbaijan while achieving the
sustainable development goals under financial stabilization and equal distribution of benefits and
simultaneous compliance with all security measures to preserve the health of citizens. Besides, the issue
of further development and economic security is relevant not only to review the current crisis caused by
the pandemic but also due to other economic and social processes of today, which are devoted to a large
number of scientific papers( Melnyk et al., 2018; Yevdokimov et al., 2018; Bilan et al., 2019; Ibragimov et
al., 2019, Rosokhata et al., 2020). The provision of recommendations for a systematic way out of the crisis
in compliance with the goals of sustainable development of humanity is a significant issue. The authors of
this paper put forward the following hypotheses of the study:

H1: When planning a future trip, potential tourists take into account several factors: financial capacity,
opportunities of tour operators, the risks of staying in other countries. When choosing a country of travel,
they are taken into account together.

H2: Tourists who plan to resume their travels within their country plan to travel on their transport and
organize their trips.
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H3: Tourists planning to visit foreign countries will be more likely to choose tours organized by tour
operators as opposed to self-organized tourism.

Literature Review. Due to the events of recent years, in the research of scientists on tourism, more
and more attention is paid to the health aspects. The possible positive impact of tourism on compliance
with the conditions of global sustainable development and the implementation of preventive measures to
curb the spread of the dangerous virus COVID-19 is analyzed. The authors of this research analyzed the
most relevant works of scientists that have appeared recently and relate to the development of tourism in
the complex conditions of the pandemic. Many scientists call tourism for health improvement one of those
types of tourism that are developing at the fastest pace compared to others. Health is said to be one of
the determinants of tourist behaviour and motivation (Lee et al., 2020). The authors of this work explore
the elements of travel that have a positive impact on the domestic tourism industry.

The author of the work (Alexis-Thomas, 2020) actively explores issues related to tourism opportunities
to make a significant contribution to building the strong potential of the nation in compliance with the goals
of sustainable development until 2030. The researcher in the study (Wang, 2017) examines the economic
and cultural impact of tourism on the territory, in particular, considers its marketing aspects. The paper
(Vucetic, 2018) argues that the issue of sustainable development through the prism of the tourism industry
is especially urgent for countries in transition. At the same time, through tourism, such countries are trying
to achieve better development indicators in both economic and non-economic spheres. The authors (Lee
etal., 2019) explore the possibilities of tourism to achieve sustainable development goals through surveys
of respondents on the specified characteristics. They consider three types of tourism impact: economic,
socio-cultural, and sustainable development in the environment at three tourism development stages
(involvement, development, consolidation). This idea of distinguishing the three components of the impact
of tourism is supported by many scholars, defining the word «sustainable» by a combination of social,
environmental, and economic definitions (Mazilu et al., 2017). The authors of the paper (Martin et al.,
2017) call tourism a tool that has proven to be one that serves to achieve sustainable rural development
and has both positive and negative effects. They conducted a comprehensive assessment of the impact
of rural tourism on the environment of suburban areas. In (Kabote et al., 2017), using content analysis of
the scientific literature, the authors try to prove that tourism is a panacea for sustainable development, the
use of all the benefits of which leads to a real increase in quality of life in the host country. Several scientists
investigate the concept of responsible tourism. Scientists consider responsibility as an obvious parameter
of the tourism industry. It is a fundamental factor that determines the behaviour of tourists and their
perception of the tourist product (Saarinen, 2018).

In Aimagambetov (2017) there are several models of development of the tourism industry, which are
primarily determined by the level of development of the country: organic model of development, traditional
model of non-intervention, enclave tourism development model, from the centre to the periphery model.
The last one is typical for Kazakhstan and most of the former CIS countries. Interesting is the study
(Hatipoglu, 2019), in which the authors consider the features of the use of the concept of socially
responsible business in the field of tourism and determine the benefits of its achievements for society. The
paper argues that all tourism entities are potentially able to think strategically about compliance with the
conditions of social responsibility and bring a significant positive impact on the socio-economic situation
of the regions of their location and operation. The study Adongo (2018) analyzed different groups of
tourists with their different attitudes to the principles of sustainable development (tourists with
anthropocentric traits and tourists with ecocentric traits). The author’s approach to the study of tourism
development makes it possible to build a model of the relationship between the studied values of tourists,
economic development, and sustainable development in the field of tourism. The issues of sustainable
development in the field of tourism are also addressed in the works of Ukrainian scientists who carry out
practically targeted research on the example of active regions in Ukraine, which attract a large number of
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tourists (Shcherbakova, 2018). Researchers Van Dyk et al. (2019) analyze the motivation of tourists,
dividing them into two different groups - first-time tourists and repeat tourists, emphasizing that the
behaviour of these two groups differs significantly in some parameters.

Methodology and research methods. Analytical and empirical research are the methodological
basis of the article. The main results of the work were formed based on the marketing research of the
citizens of Azerbaijan to study the potential impact of COVID-19 on the tourism industry. The survey was
conducted on April 13-21, 2020 by a team of researchers from the University of Northampton (UK),
National Institute of Geophysics, Geodesy and Geography at the Bulgarian Academy of Sciences,
University of National and World Economy (Bulgaria). The sample included 417 citizens, where 69% were
women, and 31% were men. About 50% of respondents are young people under 24 years old. The
hypothesis of the scientific work was the assumption that as a result of the declared pandemic from
COVID-19, most people, who were previously an active tourist community, will change their priorities in
tourist preferences.

Results. According to the Report of International Tourism Highlights (2019 Edition) at the global level,
the tourism industry grew every year until 2018 (Fig. 1).

1,600 1,451
1,401

W Arrivals (million)
B Receipts (USD billion)

Figure 1. International tourist arrivals (million) and tourism receipts, USD billion
Source: World Tourism Organization (UNWTO), July 2019.

In 2019, the World Tourism Organization registered 1.5 billion international tourist trips around the
world, which indicates a 4% increase compared to 2018. The same growth forecast was for 2020 (World
Tourism Organization (UNWTO) World Tourism Barometer, 2020). But the events caused by the COVID-
19 pandemic dramatically changed the current situation in world tourism (Fig. 2) in all geographical regions
of the world, including middle east countries (Fig. 3).
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Figure 2. International tourist arrivals, 2019 and January-March 2020 (% change)
Source: World Tourism Organization (UNWTO), May 2020.
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Figure 3. International Tourist Arrivals by month. Middle East (million)
Source: World Tourism Organization (UNWTO), May 2020.

As for the situation in Azerbaijan, it is quite critical even in comparison with other countries in the region
(Table 1). The number of patients with COVID-19 in Azerbaijan at the time of writing this paper is
increasing. As of July 20 2020, the military conflict on the border with Armenia has intensified, which is
also a negative factor in attracting tourist flow to the country. As a result, the central forecast that can be
made for the development and restart of the tourist flow in Azerbaijan in 2020 is disappointing, and from
the standpoint of attracting international tourism is currently primarily dangerous. However, at the same
time, it should be emphasized that the citizens of Azerbaijan, despite the critical data, in principle, at the
time of the weakening of quarantine measures in the future may begin to move within the country, which
will be the basis for the transformation of domestic tourism. An example is Ukraine. Quarantine measures
have significantly reduced the flow of international tourism due to the necessary two-week observation of
those arriving in the country. However, some of the Ukrainian citizens began to use the opportunity of
moving within the country in certain regions.

Table 1. International Tourist Arrivals by (sub)region and selected countries and territories of
destination

Percentage change over the same period
of the previous year

1000 point Change (%) 2020 2019
Period 2010 2015 [2018 |2019 |18/17 |19/18 |Q1* |Jan. |[Feb. |Mar. |Q1* |Q2* |Q3* |Q4*
Azerbaijan |1,28  [1,922 [2,605 |... 6,2 -14,9 18,1 |15,8 |-62,2 |-28 [14,9 142 [174
Armenia  |687  [1,192 [1652 |1,894 10,5 147 52 (19,5 |16,9 |15,6
Georgia  |1,067 (3,012 14,757 |508 [16,9 |68 -132 189 |4 [-56,1 51 |138 |14 [10,7
Ukraine  [21,203 12,886 |14,207 |.. -1,5 -75 |43 |5

* Q1: January, February, March; Q2: April, May, June; Q3: July, August, September; Q4: October,
November, December
Source: World Tourism Organization (UNWTO) World Tourism Barometer. Statistical Annex (2020).

From the standpoint of tourism marketing, it is impossible not to take into account the demands and
general mood of citizens. Thus, on the one hand, they are the objects of influence of travel agencies and
tourism business in general. At the same time, the citizens are entities engaged in tourism and are direct
participants in the process. A team of researchers from the University of Northampton (UK), the National
Institute of Geophysics, Geodesy and Geography at the Bulgarian Academy of Sciences, the University
of National and World Economy (Bulgaria) conducted a marketing survey on the attitude of Azerbaijani
citizens to the potential impact of COVID-19 on the tourism industry. The sample included 417 citizens,
where 69% were women, and 31% were men. More than 50% of respondents are young people under the
age of 24, which until the events of 2020 was the leading stratum of those interested and the most
motivated category of the population in terms of tourism because young people are the most progressive
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and decisive part of society. Among the respondents, 42% are still studying, 44% were employees working
in Azerbaijan, 1.7% - retirees, 7.2% — housewives and unemployed, and 5.3% — people with other
activities. About 88% of respondents have higher education. About 39% of them have a family or live in a
civil marriage. It confirms the representativeness of the sample. Respondents socially realized, in addition
to that, they have free time, access, and opportunities to travel, and therefore they are potential tourists.
Table 2 shows the detailed characteristics of the sample of the study. According to the results of the
research, more than half of respondents with a high degree of caution will resume their tourist trips (Fig. 4).

Table 2. The respondents’ demographic and socio-economic details

Variables Categories Percentage in the sample
1 Gender Female 68.6%
Male 31.4%
18-24 49.6%
25-34 16.5%
2. Age (years) 35-44 13.2%
45-54 12.7%
55+ 7.9%
Pupil/student 42.2%
Civil servant/employee of a state enterprise 24.7%
Own business 3.6%
3. Occupation Freelancer . . 1.4%
An employee in a private company 13.9%
Pensioner 1.7%
Housewife/unemployed 7.2%
Other 5.3%
. Secondary education or below 12.5%
4. Education Higher education 87.5%
Not married 57.8%
Family/in cohabitation with children 34.3%
5. Marital status Family/in cohabitation without children 4.8%
Divorced 1.7%
Widower/widow 1.4%
Up to 300 14.1%
0,
6. Average monthly income of a 301-600 28'80/°
household member (AZN) 601-1000__ 261%
1001 and higher 15.3%
Not indicated 15.6%

Source: World Tourism Organization (UNWTO) World Tourism Barometer. Statistical Annex (2020).

As Figure 4 shows, most of the respondents with a great deal of caution will resume their tourist trips
after the end of quarantine measures caused by the COVID-19 pandemic. Respondents are warier of
international tourism to the countries most affected by the disease. At the same time, respondents
answered that they plan a summer vacation, but its venue changes significantly due to recent events
(Fig. 5). Figure 6 focuses on the location and level of service that respondents will use for recreation. The
survey results show that 35% of the respondents plan to rest outside the home in locations with a high
level of service. It can be assumed that their choice resulted from the high degree of confidence in the
implementation of anti-epidemiological measures and compliance with all recommendations for the health
of vacationers. So, first of all, establishments with a high level of service will be able to attract more
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customers at the moment of overcoming the crisis of the tourist industry in Azerbaijan. Another critical
factor in the restart of tourism after the abolition of quarantine measures due to the COVID-19 pandemic
is the financial capacity of citizens. This indicator is necessary, because, despite the desire and ambition
to relax at the highest level of service, the factor that reflects the possibility of such tourism is the financial
level. The stability of it has also been significantly shaken in many sectors of the economy. Figure 7 shows
respondents’ answers to the survey question: «In your opinion, would you have any disposable income to
spend after the pandemic / lifting the lockdown measures? »

=& |n your opinion, do you plan to take a
domestic holiday (within your own
country) as soon as the lockdown
has been lifted?

——\Would you consider travelling
outside your home country in the first
1-2 months in case there are no
restrictions for international tourists
at your intended destination?

4= \Nould you visit any of the countries
most affected by COVID-19 in 20207

Less likely

Figure 4. The readiness of Azerbaijani citizens to resume tourist trips after the end of quarantine
measures caused by the COVID-19 pandemic
Source: developed by the authors.

50.0% m Second home/visiting friends and
relatives
40.0% - 1 On a holiday in the country | live in
= Home
0, .
30.0% = On a holiday abroad
20.0% - m On a trip in the country | live in
= On a trip abroad
10.0% -
= No plans
0.0% - Else
Figure 5. Preferences and intentions of Azerbaijan citizens regarding their future recreation in
2020
Source: developed by the authors.
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%

3% 1 1% H |n your own house / villa

= 4/5* hotel
%

= Hotel part of a hotel chain
Service Airbnb

m 1/2/3* hotel

H Guest house

Other accommodation option

Figure 6. The choice of conditions for recreation after the abolition of quarantine measures due
to the COVID-19 pandemic in Azerbaijan
Source: developed by the authors.

Availability of disposable
income for tourism after the
pandemic

35,0%

30,0%

25,9%

32.9%0re likely & disposable
income for tourism will be
after the pandemic

Lack of disposable income
for tourism after the
pandemic 16,5%

24,7%

Less likely adisposable
income for tourism will be
after the pandemic

Figure 7. Ability to have resources for tourism after the end of the pandemic
Source: developed by the authors.

As the majority of respondents assess their condition as satisfactory for tourist trips, one can conclude
that about positive aspects for the restart of the tourism industry after the end of quarantine measures and
gives a chance to develop and implement a new modified tourism business system in Azerbaijan.
Nevertheless, to understand what measures need to be implemented and proposed, one should pay
attention to the inquiries about how people plan to organize their next tourist vacation (Fig. 8). Thus, the
results show that only a quarter of respondents plan to apply to tour operators soon to order travel services,
as well as the desire of almost half of respondents to organize a tourist holiday, using their own transport
independently, but at the same time, with the opportunity to apply for advice and assistance for booking
tickets and hotels. These features and preferences must be taken into account when forming and
promoting measures to restart the tourism business in Azerbaijan. An essential aspect of levelling the
processes of quarantine measures and declared a state of emergency in many countries is the conscious
and systematic support of the state. Of course, those spheres of the country’s economy that have
experienced significant difficulties deserve special attention. Thus, for resuscitating them as efficiently and
quickly as possible, the postulates and principles of systematic revival and recovery must be established.
These goals are necessary and relevant in all circumstances, but in the current crisis and pandemic,
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Objective 3 «Ensuring a healthy lifestyle and well-being for people of all ages» certainly deserves the most
attention. If we look at tourism not from the standpoint of the economical category, but cultural and health
recreation, it is a tool that is useful for achieving this goal, but all measures for the health of citizens must
be observed.

Given the impact of COVID-19
impacts of the tourist businesses,
would you use the services ofa
travel agency/travel for bocking a
hotel/flight tickets/transfer?

= No

m Yes, for booking
a hotel stay

Yes, for flight
tickets

M Yes, for a
transfer

If you would like to use your own

transportfor holiday

purposes,

would thatdecision be caused by

COVID-19?
= Yes
‘ = More likely
11%
Less likely
m No

Do you have any plans to take an
escorted tour organised by a tour

operatorin 20207

12%

23%

mYes

u More
likely
Less
likely

mNo

Figure 8. Answers of the respondents on how they are going to organize tourist trips on
occasion after the abolition of quarantine measures from COVID-19

Source: developed by the authors.

Table 3 presents the statistics for the key variables that the authors used in the empirical analysis as
part of the research. It shows a range of points of measurement of critical variables of the study. Analyzing
the indicators of the critical questions that were offered to the respondents, taking into account the
calculated median, one can conclude that the most exciting aspect for people is the opportunity to travel
to those countries that have suffered the most from COVID-19 pandemic. The median takes the lowest
value for this variable in comparison with all the others. Moreover, an important aspect is the material
security for travel and financial ability after the abolition of lockdown measures. At the same time, based
on the analysis of statistical averages, the respondents are still convinced that there will be a financial

opportunity for travel.
Table 3. Statistics of key variables
1.Plansto | 2.Considering | 3.Intentions to 4 Intentions to 5. Intentions
. L. spend . 6. Plans
take a travelling visit any of the . to use their
. . h disposable to take
domestic outside the countries that . own
. . income after an
holiday home country in | have suffered e transport
. lifting the . escorted
after the first 1-2 the most from lockdown for holiday tour
lockdown months COvID-19 purposes
measures
Yes 23.3% 17.3% 9.1% 25.9% 47.0% 11.5%
More 23.7% 16.5% 11.8% 32.9% 23.0% 18.0%
likely
Less 30.0% 28.3% 26.1% 24.7% 10.8% 23.5%
likely
No 23.0% 37.9% 53.0% 16.5% 19.2% 47.0%
Median 23.5% 22.78% 18.94% 25.3% 21.10% 20.74%
Source: developed by the authors.
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Table 4 displays the correlations between the respondent’s answers to the questions. The answer to
the question about vacation plans within the home country is practically unrelated to the answers to other
questions. The answers to question 2 are practically related to the answers to all questions other than Q1.
The analysis showed that when visiting their own country, respondents are more likely to answer about
the use of their transport. At the same time, these calculations show how much more significant changes
in one or more of these values will be due to changes in others. If the correlation is positive, then with the
growth of one variable, the second tends to increase, and if the sign is negative, then decrease. For
example, it is evident a significant positive relationship between plans to choose an organized tour and
visiting other countries. Whereas when taking a holiday in a domestic country, respondents are not inclined
to choose trips organized by tour operators.

Table 4. Correlation of values of key questions

Q1 Q2 Q3 Q4 Q5 Q6
Q1 1,000
Q2 0,148 1,000
Q3 -0,027 0,980 1,000
Q4 0,057 0,902 -0,881 1,000
Q5 0,612 0,583 0,536 0,185 1,000
Q6 0121 0,940 0,988 0,815 0,541 1,000

Source: developed by the authors.

Analysis of the covariance of respondents’ answers to key research questions confirms the
conclusions of the correlation analysis. In Table 5, the value of the variables is nonzero, which shows
some relationships between the answers to the questions. It confirms the hypothesis put forward by the
authors that potential tourists who plan to travel abroad in the future take into account when organizing
the holiday virtually all the factors identified by researchers: financial capacity, opportunities for tour
operators, risks in other countries.

Table 5. The covariance of values of key questions

Q1 Q2 Q3 Q4 Q5 Q6
Q1 0,0008
Q2 0,0004 0,0077
Q3 -0,0001 0,0150 0,0303
Q4 0,0001 -0,0046 -0,0089 0,0034
Q5 -0,0024 -0,0069 -0,0126 0,0014 0,0181
Q6 -0,0005 0,0111 0,0230 -0,0063 -0,0097 0,0179

Source: developed by the authors.

According to the results, the researchers’ hypotheses were confirmed in the part of the respondents
who plan tourist trips abroad. For other respondents who plan a vacation only within their country, the
results of the correlation analysis of the relationship between questions 1 and 5 show that they plan to visit
tourist destinations by their transport. At the same time, other factors identified in the study are less
significant for them. Respondents who plan foreign tourist trips will take into account all factors without
exception. The availability of financial opportunities will be poorly taken into account when travelling within
the country, in particular by own transport. Accordingly, this type of travel is more affordable and less
expensive.

Conclusions. Recommendations that must be taken into account in the process of restoring the
tourism industry after the termination of quarantine measures are:
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e community orientation towards domestic tourism, namely green tourism and ecotourism. The
advantages of this type of tourism are that it will provide an opportunity primarily to rehabilitate
representatives of medium and small businesses;

e increase in options for tourist trips in small groups accompanied by 1-2 guides;

o adherence to high standards of service quality due to the caution of citizens to comply with all anti-
epidemiological measures;

e creation of a flexible system of travel within the country by own transport, creation of automobile
tourist routes in the middle of the country and organization of the necessary infrastructure for this purpose;

¢ introducing the reservation system with easy access to the cancellation of reservations and the
return of advances in the event of a rapid change in the epidemiological situation;

e providing the opportunity to book not complex tourist tours, but individual services in terms of
tourist recreation (booking rooms without meals, booking tickets for transport without additional services,
etc.);

o state audit and certification of institutions and organizations that provide tourism services and/or
are involved in the tourism industry of the country. A system of precise control will improve the quality of
service, as well as increase the level of confidence of tourists in the community.

Author Contributions: conceptualization, F. R., A. R., N. L.; methodology, F. R., R. A.; software,
R. A, A.R,; validation, F.R., N. L.; formal analysis, A. R.; investigation, R. A.; resources, F. R.; data
curation, F. R, A. R,,N. L.; writing-original draft preparation, A. R., N. L.; writing-review and editing, R. A.,
N. L.; visualization, A. R.; supervision, F. R., R. A.; project administration, R. A.
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MeHemxmeHT Typuamy AsepbaiimkaHy B pamkax koHuenuii ctanoro po3sutky: Bnnue COVID-19

Cmamms npucesyeHa po3ansdy akmyansHo2o numanHs 2020 poky wodo ennugy naHdemii Covid-19 Ha mypucmuydHy eany3ss
cgimy, 3azanom, ma AsepbatidxaHy, 30kpema. Y pobomi 8usHayeHo wisxu euxody 3 Kpu3u 3a ymogu dompumaHHs yineli cmasozo
possumky. OCHO8HOK Memoto A0CHidKeHHs € (hopMysaHHs pekomeHdauill wodo HigentosaHHs HeeamueHuX Hacniokie Covid-19 y
mypucmuyHilti  eanysi AsepbaliOxaHy, 3a ymosu OompumaHHs uinell cmamoeo possumky. Cucmemamusayisi Haykogux
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HanpauylosaHb 3 03Ha4yeHoi npobnemamuku 3acsidqunia, W0 NUMaHHS MapkemuHey mypusMmy 8 KpUu3o8uX ymos8ax € 3aexou
cknadHuM ma 6acamoepaHHUM numaxHaM. ABmopu 3a3Hayusu, Wwo po38UMOK MypUCMUYHOI Chepu Cnpusie HIBemtogaHHI0 ma
8UpiLWeHHI0 Npobrem 8 iHWuUX chepax ekoHoMIKU nputimarodux KkpaiH. ¥ cmammi npedcmasneHa duHamika 2106abH020 po3sUmKy
mypucmuyHoi eanysi ma epynu Kpai Middle East, do sikoi 8xodums AsepbalioxaH. [pogedeHo nopieHsnbHUL aHasia OCHOBHUX
KIMbKICHUX NoKa3HUKi8 po3sumky mypusmy AsepbalioxaHy, cyciOHix kpaiH ma YkpaiHu. AkmyanbHicmb daHo20 A0CHiOKeHHs
nonseae 8 momy, wo 05 egheKkmusHO20 Ma NIaHOMIPHO20 pecmapmy mypucmuyHoi disnbHOCMI NiCs 3a8ePWEHHS KapaHMUHHUX
3ax00ig, He0bXiOHOI yMOBOI0 € PO3yMiHHs 8nodobarb, 3anumie ma noboKeaHb cnoxusayis wodo mypucmudHux nociye. Y xodi
pobomu npogedeHo MapkemuHaose coyionoeidHe docrioxeHHs epomadsH AsepbalidxaHy 3 MEMOK 8U3HAYEHHS NOMEHUIUHO020
ennusy COVID-19 Ha mypucmuyHy eanysb. OnumysaHHs nposedeHo 13-21 kgimHa 2020 KonekmugoM OOCHIOHUKiE 3
Ynisepcumemy Hopmeemnmona (Besukobpumaris), HauioHaneHo20 iHcmumymy eeogisuku, 2eodesii ma 2eoepacii boneapcbkoi
akalemii Hayk, YHigepcumemy HaujioHanbHoOi ma ceimosoi ekoHomiku (Boneapis). 3a ompumaHuMu pe3ynbmamamu 8U3Ha4yeHo
0CHOBHiI 3anumu epomadsiH AsepbalidxaHy npu pecmapmi mypu3smy 8 KpaiHi. Y cmammi npoaHasniaosaHo yini cmanoeo po3gumky,
aHoHcoBaHi 32i0Ho 3 Pe3ontoyieto, nputiHamoro eHepansHoto acambriecto OOH 25 sepecHs 2015 poky ma maki, wo cmatoms
MaKcuMarnbHo akmyanbHUMU y poapidi noditi 2020 poky ma € 8UKIUKOM OIS Cy4acHo20 cycninbecmea, 3a2anom, ma AsepbalioxaHy,
30Kkpema. Bpaxosytoyu ompumani pesynbmamu, y pobomi copmosaHo pexkomeHOauii wodo pecmapmy mypucmuyHoi 2any3i
A3sepbalidxaHy 3a ymosu dompumarHs ma peanisauii yineli cmasozo po3sumky. Peynbmamu 0aHo2o docioxeHHs MoxXymb 6ymu
KopucHumu 0nsi ynpasniHcbKux iHemumyuiti AsepbalioxaHy ma kpaik, mypucmuyHa 2asny3b sKux Mana OuHaMiyHul ma cmpimkuli
P0o38UMOK 8npodosx 0cmaHHiX OeKiIbKoX poKie, & makox Ons npedcmasHukis iHdycmpii mypusmy AsepbalioxaHy, AKki hopmyoms
il iHppacmpykmypy Ha HauioHaIbHOMY, pe2ioHaIbHOMy ma MiCUe8oMy DigHSIX.

KntovoBi cnoBsa: Typuam AsepbaiimxaHy, Uini ctanoro po3sutky, Bnime COVID-19, coujanbHi acnekt Typuamy, BuGip
TYPWCTIB, PECTapT Typu3my, 340POB’S rPOMaAsH
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